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1.  Department Objective: Students develop and demonstrate Critical Thinking skills by applying Business Mathematics to decision making.
	2.  Intended Outcome(s)1
	Gen Ed #
	3.  Criteria or Target
	4.  Comparison2
	5.  Assessment Methods or Tools
	6.  When/How Assessment will be Accomplished

	Students will have the critical thinking skills necessary to make business decisions based on mathematical information.
	8.2
	
Target: Significant pre test / post test gain.

	Compare pre test / post test gain year to year.

	The test will be composed of scenarios designed to illicit responses pertinent to the appropriate General Education Outcome.
	Conduct the test in BMT 180 (Leadership) at the beginning of the first year of the BMT program (fall). Conduct the test in BMT 111 (Business Math) at the end of the first year of the program (spring).

	Students will have the critical thinking skills necessary to communicate business mathematics appropriately.
	8.4
	
Target: Significant pre test / post test gain.

	Compare pre test / post test gain year to year.

	The test will be composed of scenarios designed to illicit responses pertinent to the appropriate General Education Outcome.
	Conduct the test in BMT 180 (Leadership) at the beginning of the first year of the BMT program (fall). Conduct the test in BMT 111 (Business Math) at the end of the first year of the program (spring).

	Students will have the critical thinking skills necessary to demonstrate the application of business mathematics to create problem-solving strategies to make decisions in unpredictable business environments.

	2.9
	Target: Significant pre test / post test gain.
	Compare pre test / post test gain year to year.

	The test will be composed of scenarios designed to illicit responses pertinent to the appropriate General Education Outcome.
	Conduct the test in BMT 180 (Leadership) at the beginning of the first year of the BMT program (fall). Conduct the test in BMT 111 (Business Math) at the end of the first year of the program (spring).


7. What were the results of the assessment(s)?  To be collected starting Fall 2011.  
8. How were the results used to improve?  To be collected starting Fall 2011. 
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1.  Program Objective #1 : Students will successfully demonstrate organizational skills and demonstrate accomplishments related to a career in business .  
	2.  Intended Outcome(s)1
	3.  Criteria or Target
	4.  Comparison2
	5.  Assessment Methods or Tools
	6.  When/How Assessment will be Accomplished

	Students will design, create and revise a professional portfolio of individual skills and accomplishments that demonstrate the achievement of business management competencies and achievement of Gen Ed Learning Values and met Learning Outcomes.  

General Education Learning Values and Learning Outcomes – 

Communication 3.1-3.7 
	Achieve a grade of 90% or above for items on their portfolio assessment.  
	Baseline for each category on portfolio evaluation sheet
	Assessment form for Portfolio components. 


	Compiled over the duration of the program.  Refined prior to graduation.  Everyone must successfully submit a complete portfolio upon graduation.


7. What were the results of the assessment(s)?  Students graduating June have completed with a 90% rating or above in their portfolios.  Students that are starting their first quarter of BMT 200 have at least 50% completion, representative of their first year of completed courses.  BMT courses assignments, tests, and projects were evaluated in relation to General Education Learning Values and Outcomes and the portfolio.  A matrix of the GELVO and portfolio/classes was created.

8. How were the results used to improve? Improved communication to first year students of the requirements of the portfolio in intro classes. 

No data submitted for 2008, 2009, 2010
2.  Program Objective #2:  Students will be gain knowledge and apply skills for entry level business management positions. 

	2.  Intended Outcome(s)1
	3.  Criteria or Target
	4.  Comparison2
	5.  Assessment Methods or Tools
	6.  When/How Assessment will be Accomplished

	BMT students will successfully complete a co-operative education experience

General Education Learning Values and Learning Outcomes – Individual Awareness & Responsibility 

6.2 Demonstrate standards of professionalism; 6.3 Apply successful organizational strategies of planning, goal setting, prioritizing, resolving conflict, and managing time to specific goals and/or projects 6.4 Use self-reflection to recognize and define a sense of self-identity in relationship to others.
	Graduates will have completed 10 credits of BMT 199 with satisfactory employer evaluations
	Class requirements
	Supervisor Evaluation for each Co-op student. 

Completion of Position Outline and Learning Contract

Student Work Experience Evaluation Report


	Upon start and end of co-op position.  Students must acquire satisfactory or better on the supervisor evaluation form.  Evaluation form are completed EACH quarter by student’s co-op supervisor




7. What were the results of the assessment(s)?  Students are averaged 90 hours of co-op experiences each quarter.  Their goals include the intended outcomes and included working with EDASC, Mt. Vernon Chamber of Commerce, Business Resource Center, Central Moving & Storage,  and several other small businesses.  Supervisor Evaluations consistently are completed with students Exceptional or Above Average reviews for completion of their duties and responsibilties.
8. How were the results used to improve? Continue developing network with current and potential Co-op employers and seeking opportunities for challenging positions for the students to pursue.

No data submitted for 2008, 2009, 2010

Program Objective #3:  The students will have the ability to think critically about the nature of knowledge within business management and about the ways in which that knowledge is constructed and validated and to be sensitive to the ways these processes often vary among SVC programs
	2.  Intended Outcome(s)1
	3.  Criteria or Target
	4.  Comparison2
	5.  Assessment Methods or Tools
	6.  When/How Assessment will be Accomplished

	2.1 Students will be able to identify and express concepts, terms, and facts related to marketing; 2.2 Analyze issues and develop questions within marketing the business program; 2.3 Identify, interpret, and evaluate pertinent data collected in the surveys, summarizing the data; 2.4 Analyze outcomes and evaluate decisions; 2.6 Recognize how the value and biases may differ between the business management program and the disciplines the student is analyzing; 2.7 Identify and evaluate connections and relationships between the BMT and the other program; 2.9 Apply and/or create problem solving strategies to successfully adapt to unpredictable and/or changing environments.
	Graduates of program will have administered a survey and from the data of the surveys completed, compile marketing research and with secondary research have completed a written marketing plan which will also be presented orally.
	See portfolio items VII D
	2.1 Written tests; Written Marketing Plan 

Market Survey/Market Research/Marketing Plan
	Completion of BMT 243/Evaluation by Instructor


7. What were the results of the assessment(s)?   Students created surveys to be administered to other SVC programs to find out opportunities for business management class offerings and potential new certificates.  A written plan and oral presentation were given as part of a team, with teams creating marketing plans for the Business Management program.  It was clearly identified that there exists opportunities for marketing BMT course offerings to other disciplines at SVC.
8. How were the results used to improve? Students interviewed students and department chairs in the Nursing, Medical Assistant, Culinary Arts, and Marine Technology departments. Opportunities were identified in marketing Business Management classes to students in other disciplines that would also be interested in managerial/supervisory or ownership roles.  

No data submitted for 2008, 2009, 2010
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